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Abstract:  Digital Information Design (Formerly Graphic Design) Is An Artistic Practice At The Most 

Simple Level That Blends Visual And Technical Arts With Concepts. The Message Begins By Translating 

Into Visual Communication In The Hands Of A Talented Designer Who Transcends Simple Words And 

Pictures. Visual Communication Architecture Evolves Quickly With The Advent Of New Media 

Technologies. The Speed Of People's Fast-Running Life Continuously Increases The Existing Need For 

Different Kind Of Information And The Original Expression Of Knowledge No Longer Satisfies People's 

Needs Information Needs, Variety And Accessibility Are New Information Needs For The Public. The 

Nature Of Visual Communication Often Changes As The Needs Of People Shift. New Features Have Been 

Provided Under The Control Of Digital Technology, Contributing To A New Transition. This Paper 

Reflects On The Graphic Communication Style In The New Media Era. The Planet Is Now In Digital 

Times, With The Exponential Evolution Of Science And Technology. In Such Periods The Material Is 

Disseminated In A Number Of Ways, Which Largely Satisfies Living And Work Criteria For Citizens. 

Meanwhile, Digital Times Still Have A Strong Effect On The Teaching Of Visual Communication Design 

And Add Several Developments To The Teaching Of Visual Communication Design. Under Those 

Conditions, Teachers Need To Innovate In Teaching Visual Communication Design In Conjunction With 

Interactive Time Characteristics And The Visual Communication Design Teaching Process. This 

Document Explored And Addressed In Connection With The Brief Emergence Of Visual Communication 

Design Teaching And The Impact Of Digital Time On Visual Communication Design Education In The 

Digital Age. 
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1. Introduction 

 

In Order To Achieve Successful Information Delivery, The Aim Of Visual Communication Design Is To 

Use Aesthetics. With The Delivery Of Information In The Modern World Evolving, Emerging 

Technologies And Advertising Channels Are Producing A New Display Room And Design Process, And 

The Category Of Visual Communication Design Is Extending To Virtually Every Media Market, 

Redeveloping The Design Vocabulary And Continuously Fissuring And Derivative The Original 

Definition Of Reflection. The Whole Face Of Culture Has Experienced Significant Shifts In The New 

Media Climate. It Is Important To Build Works Which Meet The Need For Time, Adapt Them To 

Modern Communication Trends As A Limit Of Visual Communication Design In The Communication Of 

Information. The Advancement Of Media Technologies Has Certainly Had An Immense Influence On 

The Teaching And Design Practices Of Conventional Visual Communication Design. Faced With This 

Scenario, We Need To Focus On How We Can Best Merge Science And Art And Use Advanced 

Technology To Offer More Reliable And Efficient Information Services. Around The Same Time, We 

Are Trying To Get The Artists To Come At It From A Vivid Angle, So That The Information Is 

Conveyed Efficiently. 
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1.1what Is Visual Communication 

Visual Content Implies Some Nonverbal Communication Using The Sense Of Hearing. Visual 

Communication It Includes Anything That Communicates A Meaning And Provides Knowledge Through 

Different Movements, Signals Or Places. In Some Circles, It Is Also Known As Viscom. Only Visual 

Aids That Are Read Or Used To Convey Information And Ideas Are Required To Facilitate Visual 

Communication Design. See Any Of The Mediums Of The Same: 

● Objects: This Includes Objects Used To Illustrate An Explanation Or To Convey A Claim To 

The Individuals You Associate With. It Is An Outstanding Visual Aid, Since People Can See 

What They Communicate Precisely. Using This Visual Support Is Helpful Since It Is Usually At 

The Forefront Of The Conversation, Allowing The Public To Interpret The Meaning Correctly. 

● Models: These Models Of The Objects Are Assumed To Be Much Smaller On A Scale And Are 

Designed For Objects Which Are Immobile Or Huge, Such As Teachers Can Use A Solar System 

Model For The Purpose Of Demonstrating The Idea To Children. 

● Graphs: Graphs Are Commonly Considered To Be The Better Bet For Comparing Or Evaluating 

Two Or More Goods Or Objects. You May Use Various Graphs, Including Paste Graphs, Bar 

Charts, Line Charts, Histograms And Frequency Polygons To Express The Message.  

● Photographs: For Example, If You Need To Explore The Life Of People Living In Slums, 

Presenting Photos Of The Slum Viewers Would Provide Them With A Deeper View Of The 

Larger Meaning. Pictures Are Perfect Instruments When Something Has To Be Clarified In 

Depth. 

● Maps: Maps Are The Greatest Visual Aid, Whether Learning About Specifics Of A Specific 

Location Or Describing The Location Of A Particular Site. The Benefits Of Using Maps Are That 

They Are Easy To Interpret When Only The Detail Is Visible On Them. 

● Videos: Images Are The New Developments When It Comes To Their Use As Visual Aids. They 

Are Also Used To Deliver Instruction In The Form Of Student Courses Or To Educate The Public 

Of A Company's New Services And Goods. 

● Présentations: They Are Commonly Used To Communicate Important Messages To The Public 

Of Organizations. Dia. Presentations Provide A Multimedia Aspect That Makes It Easy For The 

Viewer To Appreciate The Essential Message. 

 

1.1. Important Of Visual Communication 

 

1. It Saves Time 

A Visual Stimulus Can Be Interpreted More Rapidly Than A Paragraph Full Of Text Read A 

Sentence. In A Short Time An Image Transfers A Lot Of Details And One Image Will Contain A 

Thousand Words. Study Reveals That Pictures Are 60,000 Times More Quickly Viewed By The 

Brain Than Documents.  

 

2. It Is Clear 

Visual Contact Increases Knowledge Clarity. The Illustrations You Use On The Front Cover Or 

Trailer Are Quick To Get In Love With A Movie Novel. The Same Happens To Clients, Based 

On Their Advertising And Including Images And Graphics, To Their Goods And Services.  

 

3. It Helps In Achieving Consistency 
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Mostly By Using The Same Colors For Ads As The Original Product Or Company. The Use Of 

Labels And Consistent Colors Strengthens The Company's Brand Value. In All Types Of 

Promotion And Ads The Colors Of The Business Must Be Used.  

 

4. Gives Better Retention Of Information 

Since The Human Brain Absorbs Information In The Form Of An Image, A Person May Hold 

Visual Information For A Long Time. People Forget About What They Quickly Hear Or Read, 

But Keep Pictures Long. This Is Because Long-Term Memory Memories Are Processed And 

Short-Term Memory Of Words And Messages.  

 

5. It Is Simple 

The Analphabet Can Also Grasp Visual Communication And Makes It An Efficient Mode Of 

Communication. Its Accessibility Makes Understanding Knowledge Simple For People. The 

Creation Of A Proper Picture For An Ad Might Take Time, But For A Group Of People The End 

Product Is Typically Clear And Comprehensible. The Reason You Remember The Signs On The 

Road Is That They Are Plain, Straightforward And Unforgettable. 

 

6. It Is Flexible 

Visual Communication Versatility Makes It Easier Than Verbal Communication. For Example, 

You Might Imagine Using Photos And Graphics If You Are Looking Forward To Selling A 

Product To Millions Of People Across Cultures. This Is Because They Are Versatile And 

Different People Can Appreciate Them. Verbal Correspondence Will Be Confined To 

Vocabulary, And Diverse Communities Cannot Have Common Meanings Of Such 

Terminologies. Pictures Are More Than Terms Versatile. 

 

7. It Is Effective 

One Of The Most Efficient Techniques For Communicating Information Is Visual 

Communication. The Cognitive Role Of The Human Brain Is The Key Reason. Because Of The 

Usefulness Of Visual Contact, Photographs And Visuals Have Now Saturated The Advertisement 

Area. The Subconscious Recalls Pictures More Easily Than Words Or Messages. 

 

8. It Is Popular 

People Love To Watch Pictures, Gifs, Gruesome Videos And Not To Hear Words Or An Ad. If 

You Run A Business, You Can Quickly Grab Your Eye With Graphics, Photos And Gifs In Ads. 

Social Media Sites Such As Facebook Support Content That Has Less Voice And More Graphics. 

Visuals Often Activate People's Feelings By Instantly Reacting To An Ad. 

 

1.3 Background  

Graphic Design Refers To The Design And Projection Of Textual And Graphic Material Perceptions And 

Concepts. Communication Design Is Another Name For Graphic Design. This Design Can Be Graphical 

Or Interactive And Contains Pictures And Texts. Color, Line, Shape, Shape, Scope, Scale And Form Are 

Some Of The Main Elements Of Graphic Design. In The Majority Of Instances, These Components Are 

Seen As An Appealing And Spectacular Style Mix. Graphic Design Covers Many Areas Of Practice Such 

As Moving Graphics, Computer Graphic Design, Web Design And Animation. Graphic Design Web 

Graphics Is An Environment That Has Become More And More Common In Recent Years. People In 

That Sector Are Tasked With Designing Consumer Websites Which Are Easy To Use, Clear And 

Aesthetically Pleasing. 

  

 

1.4 Visual Aids Media 
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1.4.1 Chalkboard Or Whiteboard 

 

Chalkboards And Whiteboards Are Very Helpful Visual Supports, Particularly If Specialized Media 

Forms Are Not Available. They Are Inexpensive And Have A Great Deal Of Versatility. It Is Easy To 

Use Chalkboards Or Whiteboards, But They Are An Insufficient Visual Aid. This Medium May Also Be 

Used For Misunderstanding Or Dull Reasons. Especially If A Student Who Doesn't Know The Use Of 

Visual Aids Properly, Tries To Draw On A Board While Speaking, They Detract From Their Own Speech 

Time And Focus. 

 

 

1.4.2 Poster Board 

 

A Poster Is Really Simple And Easy To See. Charts, Diagrams, Photographs Or Drawings May Be Shown 

On Posters. The Greatest Downside Of The Visual Assistance Of A Poster Is That A Poster Sometimes 

Does Not Look Professional. Although A Paper In A Poster Board Is Comparatively Thin, The Paper 

Sometimes Bends Or Falls Off. A Sign Should Be Hung Or Wallpapered The Correct Way. 

 

1.4.3 Handouts 

 

Handouts Can Often Display Maps, Charts, Photographs Or Images. One Significant Benefit Of Using A 

Presentation Is That A Person Will Hold A Hand Even After The Presentation Is Finished. This Helps 

People To Recall What Has Been Spoken About. However, It Can Be Particularly Distractive To Give 

Out Handouts. When A Presentation Is Given, It Can Be Hard To Get The Attention Of The Audience 

Back. The Person Receiving The Lecture Will Be Tempted To Read What Is Written In The Paper, So 

That They Do Not Know What The Speaker Says. If The Speaker Uses A Handout, The Hand Will Be 

Circulated Before You Discuss It. Distribution Of Handouts Is Appropriate In A One Or Two Hour 

Lecture, But A Handout Cannot Be Included In A Quick Reading Of Five Or Ten Minutes. 

 

1.4.4 Video Excerpts 

 

A Video Might Be A Wonderful Visual Aid, But A Video Isn't A Substitution For A Voice. A Video 

Replay During A Speech Or Lecture May Have Some Possible Pitfalls. Next The Speaker Cannot Chat 

While A Video That Involves Audio Is Playing. Furthermore, If The Video Is Incredibly Entertaining, 

Then It Can Be Dull And Uninteresting What The Talker Says. The Trick To Viewing A Video Is To 

Ensure That The Transition To The Video Is Seamless And Only Very Brief Clicks Are Shown. 

 

1.4.5 Projection Equipment 

 

Many Kinds Of Projectors Are Available. That Include Diaphragm Projectors, Powerpoint Displays, 

Projectors And Projectors. Slide Projectors Are The Oldest Projector Shape That Are Not Used Any 

More. Powerpoint Displays Are Very Common And Frequently Used. Overhead Projectors Are Also 

Used But Are Uncomfortable To Use. To Use An Overhead Projector, Whatever Is Displayed On The 

Screen Must Be Translucent. It Takes Time And Money Is Costly. The Most Technologically 

Sophisticated Projectors Are Electronic Projectors. If A Computer Projector Is Used, Photographs And 

Slides Can Conveniently Be Captured Online And Viewed On Large Screens From A Computer Or From 

A Downloaded File. While Technologically Sophisticated Digital Projectors, They Are Not Necessarily 

Entirely Functional Because Today's Computers Are Not Remarkable For Technological Failures. 

 

1.4.6 Computer-Assisted Presentations 
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In Particular For Longer Presentations Powerpoint Presentations Can Be A Very Helpful Visual Aid. It 

Certainly Doesn't Worth The Time Or Effort To Create A Powerpoint For Five To Ten-Minute 

Presentations. However, Powerpoint Can Be A Perfect Way For Longer Talks To Keep The Crowd 

Interested And The Speaker In Mind. A Possible Downside From Using A Powerpoint Is That Putting 

Together Typically Requires Time And Effort. The Ability To Act As A Machine Can Even Interrupt A 

Presentation's Flow. 

 

 

1.4.7 Social Media 

 

One Of The Most Popular Ways To Connect In Social Media. Text And Photos Are Integrated In Social 

Media To Send Messages Easier And Clearer. Due To Internet Connectivity And Some Restrictions On 

The Amount Of Characters And Image Size, There May Be A Possible Concern. There Is Restricted 

Access. 

 

1.5 Image Analysis 

Visual Contact Involves Facets Of The Graphic. Image Perception Is Subjective And Involves An Image 

Analysis To Understand The Extent Of Importance Or Multiple Significances Expressed In An Image. 

Photos Can Be Explored From Various Viewpoints, Such As Paul Martin Lester's Six Big Perspectives. 

 

1.5.1 Personal Perspective 

If An Audience Has A Vision Of A Picture Focused On His/Her Personal Ideas. The Personal Answer 

Depends Uniquely On The Viewers' Ideas And Beliefs. This May Be In Contrast With Traditional Values 

Often Though. And If An Observer Views A Picture From A Personal Point Of View, It Is Impossible To 

Adjust The Image View On The Viewer Despite Other Means Of Viewing The Image. 

 

 

1.5.2 Historical Perspective 

The History Of Media Usage Can Contribute To A Picture View. Over Time, Pictures Were Updated Due 

To The Use Of Various New) Media. For Example, As You Compare Photographs That Are Created And 

Changed By Craft The Product By Using The Machine To Edit Images (E.G. Photoshop). 

 

1.5.3 Technical Perspective 

The Use Of Lights, Location And Appearance Of The Image Affect The Perception Of An Image. The 

Proper Use Of Light, Location And Picture Presentation Will Enhance The Image View. It Shows The 

Picture Rather Than The Truth. 

 

1.5.4 Ethical Perspective 

From This Point Of View, Moral And Ethical Obligation Must Lie With The Show’s Creator, The 

Audience And The Picture Itself. The View Is Often Classified Into Six Categories: Imperative 

Categorical, Utilitarianism, Hedonism, The Golden Mean, Gold Law And Ignorance Curtain. 

 

1.5.5 Cultural Perspective 

For This Viewpoint, Symbolization Is An Essential Concept. It Includes The Identity Of Symbols In 

Cultural Perspective. The Symbolization Of The Image Is The Use Of Terms Connected To The Image 

And The Use Of Heroes In The Image, Etc. The Cultural Point Of View Is Also A Semiotic One. 

 

1.5.6 Critical Perspective 
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In The Critical Viewpoint, The Pictures Are Used As The Spectator Criticizes Images, But Critics Are 

Created In The Interests Of Culture, Even Though An Individual Criticizes. This View Varies From A 

Particular Point Of View. 

 

2. Review Of Literature 

 

A Graphics Template In Order To Facilitate And Communicate A Message About A Product Or Service 

Is Associated With The Fictionalization Of Different Visual Elements Such As Typographical Objects 

With Photographs, Drawings And Comic Books According To Practical Aspects And Data That Take 

Care Of Design Principles. A Concept For The Service Or Product May Be Defined As A Discipline 

Involving A Method Of Conversion, Promote And Publicizing Them With The Required Media To The 

Target Audience. The Products Of Graphic Design Typically Include Promotional Ads And In This 

Respect, Their Change And Growth Has Been More Easily Tracked. The Advertisements In Regional 

Newspapers And In The Newspapers Were Published In The Mid-19th Century, Which Allowed The 

Powerful Provincial Press Again To Be Strengthened In The 1880s. The Era Included The First 60 Years 

Of The 18th Century, Where The Industrial Movement Could Be Claimed By Advertisements To 

Insinuate People That They Could Use These Items To Decorate Their Homes And Bodies, And That 

They Could Be Inexpensive. 

 

In Particular In Different Types Of Consumer Goods Ads, The Signs And Symbols Are Dramatically 

Evident In Related Consumer And Consumer Ideologies And Are Important To Expose The Value Of 

These In Industrial Societies. In This Respect, Graphic Design Can Be Referred To As The Objective Of 

The Popular Culture By Generating Publicity Graphics In These Modern Societies And As An 

Environment That Could Control Consumer Understanding And Culture. The Phenomenon Of 

Consumption Allows The Adoption Of Capitalism By A Very Broad Populace And The Use Of A 

Spectrum Of Effective Media To Be Applicable And Polite. 

 

William Addison Dwiggins It Was The Artist Who For The First Time In 1922, Established "Graphic 

Design." Over The Phases Up To The Graphic Design, Graphic Design, Which Also Was Historically A 

Visual Language, Began To Evolve Using The Technical Influence And Activity In Different Fields. Due 

To Its Significant Contribution To Industry Graphics Design, It Started During The First World War 

Especially In Great Britain, Germany And The United States And Continued To Exist For The 

Applications Of Corporate Identity Design. The Industrial Development Was Addressed To A Broader 

Audience After The Introduction Of The Idea Of A Modern Industry And Culture. 

 

Graphic Design Goods Could Be Used For Different Uses, Rather Than Social Campaigns And 

Initiatives, Because Of Their Industrial Existence. The Graphic Design Has Started To Support Mass 

Industry In Modern Times With Its Commercial Structure. But William Morris's Advance In The Art And 

Crafts Movement Was The Beginning Of A Modern Phase To Eradicate The Unqualified That 

Contributed To The Industrial Revolution. At The End Of The 19th Century, The Arts And Craft 

Movement Of Arts And Crafts Was Founded To Oppose The Cultural, Spiritual And Social Uncertainty 

Of The Industrial Revolution (Bektas, 1991: 14). Along With This Trend, The Quest For A Cultural 

Aspects Started And Industrially And Technologically Far From Imagination, The Objects With The 

Aesthetic Material Eventually Took Their Place. 

 

Intellectual And Responsive Producers Who At The End Of The 19th Century Became Disturbed By 

Ordinary Tasteless Goods From The Industrial Era And Aimed At Putting Art And Work Together; They 

Launched A Series Of Training Sessions That Would Concurrently Aesthetically Achieve Uniform Mass-

Production And Consumption-Oriented Products. Advertising Has Grown And Has Thus Advanced In 

Such Cultures With An Economic Structure, Which Complies With The Requirements Of Industrial And 
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Commercial Organizations. By The 1950s, Mass Consumption Was First Apparently Improved By A 

New Approach Following An Already-Settled Paradigm In The United States In Britain, And Later, 

Aside From The Worst, In All Western European Countries (Bocock, 2005: 30). The Process Of 

Capitalism Which Has Increasingly Emerged In Companies With Contributions From Capitalist 

Capitalists At The Beginning Of Industrial Production And Has Transformed Consumer Practices Has 

Become A Field Influenced By Technological Advances. 

 

Mass Productions Created With Significant Technical Contributions Came To A Position Where Many 

People Could Achieve By Translating Into A Worldwide Action. The Writings, Pictures And Objects Of 

Mass Manufacturing First Appeared In The 18th And 19th Centuries During The Industrial Revolution. 

For The First Time, The Masses Were Able To Browse And Buy The Visual Cultural Items (Barnard, 

2002: 148). In Mass Media And Printing Technologies, A Number Of Variables Are Becoming 

Unavoidable With Respect To Current Challenges, With The Complex System That Evolves And 

Changes In Line With Technological, Economic And Sociological Trends. With The Growth Of The 

1960s And Particularly In The 1980s, Commercial Items Of Mass Communication, Ordinary Motifs Were 

Industrial Goods (Augun, 1992: 18). The Spiral Between Communication And It, Mass Communication 

And Graphic Design Has Thus Started To Grow. 

 

The Advent Of The Age Of Mass Media Has Simultaneously Established The Basis For Current Graphic 

Design. Driven By Recent Artistic Trends, Graphic Design Showed That At The Beginning Of The 20th 

Century, Aesthetic Considerations Can Still Not Be Isolated From The Efficiency Of Communication. 

From The Time When The First Seeds Of Experimental Art Trends Were Laid, Graphic Design Was A 

Significant Influence In The Mass Transmission Of Visual Language. Thanks To This Definition, 

Graphic Design Becomes More Relevant In Terms Of Market Management And Company Culture. 

 

Consumption Truth Makes Capitalism Valid And Legal In Middle Class Cultures Of The 1960's, In 

Parallel To Demographic, Cultural And Economic Applications. In Addition To Embracing Capitalism, 

People Embraced The Concept Of A Commercial Revolution As A Result Of Being Conscious Of And 

Willing To Afford Different Items For The Furniture And The Home. The Disparity Between Social 

Class With A Posmodern Approach Was Removed In The Modern Period, Although The Difference 

Between Status And Consuming Patterns Was Not Mirrored. The Consumer Culture That The Electronic 

Mass Media Tools Have Generated Gives People The Same Wants, Fantasies And Pleasures. Related 

Social Life Seeks To Retain Its Existence By Identifying Individuals As Target Audiences And Not 

According To The Interests Of Minorities Or Small Groups (Bauman, 2003: 30).  

 

In This Climate Of Standardization, Marketers And Marketing Inspectors Who Perform This Mass-

Production Consumption Process Have Begun To Deal With Consumer Products, Rather Than Their 

Items, By Breaking The Consumption Tabo. The Practice Of Consumption Has Ceased To Be An 

Economic Process And Has Developed Into A Social And Cultural Process, Through Advertising And 

The Representations Used Therein. And If Citizens Do Not Have The Buying Power And Do Not Have 

To Use The Items They Have Acquired Further, They Have Begun To Behave In Order To Have Them. 

In A Market Culture, Because The Needs Cannot Be Saturated, The Desires Potential Has Grown And As 

A Result Of Improved Productivity In Contemporary Industry Desires Have Been Optimized As Well As 

Rendered Imaginary And Sophisticated (Odabası, 2006: 28). 

 

 

The Modern Economy That Improved In The Late 1900s Has Often Driven Consumers To Purchase The 

Things That They Don't Need. Labels And Signs. One Of The Factors That Affects And Decides The 

Actions And Social Role Of The Person In Society (Celik, 2009: 5). In The Post-Modern Settings, The 
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Social Status And Class Inequality Created By Modernism Have Vanished. The Issues Such As Seeking 

One's Own Style, Avoidance Of Fun, Enthusiasm, Tension, Boredom And Admiration For One And 

Others Are Now Becoming More Important In The Way Of Life And Influencing Consumer Habits, 

Instead Of Imitating The Consumption Patterns And Lifestyles Of High Society Classes. 

In These Market Society’s People Do Not Work Harder To Buy Branded Products And Felt That They 

Were Praised And Hit A New Stage Because They Did A Purchase. By Working And Drinking, People 

Are Stimulated In An Earning Loop. Baudrillard Suggests Modernists And Postmodernists’ Attempt, 

Maybe Even More Than Their Financial Needs, To Fuel Their Emotional Impulses. This Is Baudrillard's 

Most Important Approach For Examining The Distinguishing Aspects Of Contemporary Postmodernism 

(Bocock, 2005: 83). 

 

 

Because Of The Contribution Of The Business, Technologies And Publicity To All Groups In A Little 

While, Mass Media Has Improved To Make It Seem Like We Are Not Done With The Need To Eat All 

The Time. Consumption Based People Must Face Up To Their Needs That In This Consumption Society 

Cannot Be Fulfilled Indefinitely. The Idea Itself Is An Economic Order Created By The Philosophy Of 

Industrial Development And Foresees A Reprocessing Of Consumption For Manufacturing Sustainability 

(Kırdar, 2012: 71). The Post-Modernist Consumption Paradigm Is Introduced In This Economic Order 

Generated By Investors. In This Phase, The Functions Of Producers And Consumers Are Associated 

With Each Other As Functionality And Usability Gain More Significance Than Aesthetics. In View Of 

The Value Of The Consumption As Output In Terms Of Being A Sustainable Period. The Notion That 

Consumption Without Production Is Meaningless And People Upgrade Themselves By Consuming To 

Produce Is The Core Elements Of A Post-Modernist Approach (Odabası 2004: 42).  

 

Regarding The Position Of Consumers When It Comes To Directly Influencing The Creation Of 

Personalities Among Individuals, The Close Connection Between Ads And The Consuming Patterns 

Cannot Be Denied. Advertising Is A Much Larger Challenge Than The Communication Of The Product 

And Service Message. By Taking With Great Excitement The Metaphors And Messages From 

Promotional Warnings, Users Incorporate Them In Their Lives (Solomon, 2003: 29). In Advertised 

Market Cultures, It Is Understood That Their Products And Possessions Are A Source Of Hedonic 

Gratification. 

 

Advertising Is Just Taking Shape In Simply Telling Or Stimulating And Selling More And More Through 

Product-Related Or Not Pictures, Leading To The Exploitation Of Desires And Delights (Harvey, 1997: 

321). The Publicity Which Enables Not Only The Consumption Of The Products But Also The 

Consumer's Expectations And Feelings To Be A Consumption Object Is Also One Of The Cornerstones 

Of The After-Modern Consumer Way. Wishes And Emotions In Consumers' Cultures Become A 

Consumer Item And Good Decisions For Life Are Reduced. In Other Words, It Decides The People, But 

Organizations, Will Be Preferred And Eaten Even More. This Is Because The Consumer Industry Has 

Spread Across Many Cultural Goods, Especially Through Advertisements (Atiker, 1998:65). 

 

 

The Subconscious And The Gratification Resulting From Consumption Are The Central Building Blocks 

Of Popular Culture And An Aesthetic Created By Postmodernism. In Comparison, The Sublimatic 

Signals Used In Advertising And Usage Habits And Labelled With Signs And Habits Address Production 

And Consumption As A Loop. It Has Been Acknowledged In Post-Modern Consumption That People 

Can Be Controlled By Manipulating Their Wishes And Wishes. The Graphic Communication Style As A 

Visual Language Has Been The Key Elements Of The Media, Relating To The Early 20th Century And 

The Late 19th Century. Visual Communication Design Includes An Innovative Method Involving The 

Visualization Of Written And Visual Objects By Arranging These Things On Both Interactive Formats 
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And Two-Three Dimension Surfaces With The Goal To Convey The Message To The Pre-Determined 

Audience, In Line With Targeted Marketing Campaigns And Objectives. 

 

Visual Communication Architecture Plays An Important Part In Regulating The Experience Of 

Consumption And Society. A Graphic Communication Artist Who Can Communicate Efficiently Now 

Can Design Communication As A Strong Visual Tool Outside Ads, Can Lead The World And Can 

Influence People By Their Vision. It Will Make The Planet More Specific And Much More Beautiful; 

And Its Strongest Side Is The Equality That Can Be Seen And Employed By All (Twemlow, 2011: 73). 

Digital Communication Design Is One Step Ahead Of Commercial And Consumption-Supported Graphic 

Design. Graphic Design, Which Was Particularly A Phenomena Which Controlled People's Consumption 

Habits And Used Capitalism In Publicity, Will Be More Accurate To Call Visual Communication Design 

Because Now It Has An Effective Communication Role That Contributes To Knowledge And Social 

Culture Of The Individual. 

 

In Terms Of Being More Permanent And Comprehensible Than Other Forms Of Communication, Visual 

Communication Reveals Distinctions. In The Procurement Process, Both Recipients And Senders Have 

Active Positions. Like Graphic Design Principles, The Roles Of Artists Responsible For Communication 

Design Themselves Also Started To Shift. The Primary Goal Of The Graphic Artist Is To Interact. For 

This Aim To Be Accomplished Safely, Communication Designers Need To Be Informed Of The Diverse 

Areas Of Applications: Design Concepts, Typology, History, Printing Processes, Color, Paper And Visual 

Communication (Becer, 2005: 17). In This Respect, Graphic Design Can Be Assessed As An Analytical 

And Aesthetic Design Method That Includes Communications Designers In The Public Sector. Today, 

Graphic Goods Will Lead The Customer Community And The Essential Practices Of People Through A 

Design Of Visual Communication. The Architecture Might For Example, Include Answers In Places 

Which Could Modify The World's Views. In Movements Like Modernism, Post-Modernism, And 

Deconstruction, This Can Be Easily Seen (Ambrose, 2012: 24). 

 

3. Brief Introduction On Visual Communication Design 

 

The Design Of Visual Communication Transmits The Features Of A Particular Matter Through 

Observable Behavior, Which Is Known As Visual Communication. The Current Condition Demonstrates 

That Most Digital Communication Designs Are Focused On The Visual Meaning. It Specifically Includes 

Drawing, Typing, Color, Graphic Design And Other Imaging Discoveries That People Usually Find 

Through Their Visual Sense While Designing Vision. The Creation Of Visual Communication Design Is 

Focused On An Essential Law. In General, The Auxiliary Written Text Applied To The Image To Be 

Conveyed Enhances To Some Degree The Persuasive And Credible Design During The Process Of 

Visual Communication Design. Thus A Definition Of This Sort Reveals The Key Connotation Of Visual 

Communication Architecture. The Architecture Of Visual Communication, Which Is Specifically 

Intended To Spread A Certain Intent And Achieve The Desired Propagative Effect, Is Possible In A 

Visual Medium, Although Propagating Such Information Will Affect The Receivers In Certain Ways. 

During This Process, Visual Signals Are Used. 

External Signs Relating To The Principal Characteristics Of A Given Subject Identified By Individuals 

From Their Visual Sense. A Increasing Number Of Such Visual Signs Emerge In People's Lives With 

The Ongoing Enhancement Of Their Living Conditions, Including Video, Tv, Photographic Content, 

Construction And All Forms Of Advertising Concept Advertises Etc. They Have All Played Important 

Roles In Human Life And Have Generally Supported Civilization Growth. The Subsequent 

Communication Activities Are Necessary Once Visual Signs Are Produced. Communication Refers 

Primarily To The Phase Through Which The Sender Transmits Information By Certain Visual Signs To 

The Receiver. In This Method, Diverse Methods Of Disseminating And Receiving Information Result In 

Multiple Spreads. It May Be Either Individual-To-Person Distribution Or Individual Propagation, Such 
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As The Transmission Of Knowledge Between Human And Nature And All Modes Of Information 

Transmission Within A Human Organism. Today, Digital Communication Design Is Commonly Used As 

A Graphic Design In The World, Because Their Significance Is Generally The Same. 

 

4. Visual Communication Design In Digital Times 

 

At The Time, Computing Internet Technology Has Already Been Commonly Used In Human Lives For 

The Exponential Growth Of Science And Technology In The Globe. In Addition, The Ever-Changing 

Visual Communication Architecture In Today's Digital World Leads To Faster And More Effective 

Visual Communication Design And Impressive Design Effects. The Review Of Digital Communication 

Design Is Primarily Split Into The Benefits Of Digital Technology And The Effect On Visual 

Communication Design Of The Digital Age. It Is Often Represented In The Following Aspects. 

 

4.1 Advantages Of Digital Media 

During The Graphic Communication Design, A Platform Is An Important Component. The Conventional 

Media Are Dominated By Single Information Transmission With Poor Information Transmission 

Efficiency And A Correspondingly Unsatisfactory Graphic Communication Design Effect. But Today's 

Modern Age Has Changed The Way And Characteristics Of The Information Delivery Accordingly 

Through The Use Of Different Digital Media. The Way Information Is Conveyed With Digital 

Technology Is Currently Controlled By The Interaction Of The Delivery Of Information, Which 

Significantly Increases The Transmission Speed And Quality Of Information. Furthermore, Information 

Published Is Influenced By All Kinds Of Variables In Mainstream Information Processing Media And 

The Scale Of The Transmission Of Information Is Very Limited. The New Media Also Modified These 

Events Significantly, Broadening The Spectrum Of The Dissemination Of Information And Thus Making 

Information Accessible. The Conventional Media Have A Very Unique Way Of Delivering Information 

And Also The Efficacy Of Dissemination, But The Use Of Modern Media Has Diversified Methods Of 

Providing Information, Largely Increased The Efficiency Of The Transmission Of Information, Vastly 

Enhanced The Influence Of Transmission And The Consistency Of Information Transmission 

Accordingly. Finally, There Is The Influence Of Architecture Of Visual Contact. Many Digital Media, 

Now Created Using Computing Internet, Have Numerous Functions And Can Create, As People Require, 

A Corresponding Virtual World And Virtual Space To Achieve More Outstanding Results In The 

Conception Of Visual Communication, Diversify The Work Of Visual Communication Design And Thus 

Meet People's Current Individual Needs. 

 

4.2 Influence Of Digital Times On Visual 

Communication Design 

In The Modern Digital Age The Implementation Of Different Digital Technology And Equipment Has A 

Significant Impact On The Design And Development Of Visual Communication. Basing On The 

Implementation Of Visual Communication Architecture, The Key Characteristics Can Be Gathered. 

Visual Communication Architecture Is Primarily Planned, Controlled And Communicated To Citizens In 

Compliance With Their Demands And Design Requirements. The Connotation Of Graphic 

Communication Design Is Profoundly Influenced By The Times Because This Design Is Not Only A 

Business Means In The Modern Growth Of Culture, But A Creative Expression. Most Specifically, It 

Also Allows People To Articulate Themselves And To Interact With Each Other. The Connotation Of 

Visual Communication Architecture Has Been Widely Integrated In Contemporary Digital Times. Via 

Digital Internet Technology And Interactive Systems, Visual Signs Can Be Developed In A Number Of 

Ways To Help Communicate Visual Communication Work And Its Resulting Effects; The 

Implementation Impact Is Often Observable And The Final Design Process Is Reliable And Cost-

Effective. In The More Common Designs Of Visual Contact Document Media Are Also Implemented. 

The Use Of Interactive Technology Efficiently Improving Print Media In Modern Digital Times And 
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Transforming The Way And Quality Of Visual Signals Being Communicated Successfully. The Quality 

And Scope Of The Data Obtained By Individuals Have Been Extended In Various Degrees By The 

Ongoing Growth Of The Times. The Use Of New Media And Related Technology Has In These 

Situations Fulfilled People's Design Content Criteria. All In All, Modern Times Affect Both The Way 

The Information Is Conveyed And The Contents Of Visual Information. 

 

5. Basis For Innovation And Transformation O F V I S Ual Communication Design In Digital 

Times 

 

In The Modern Digital Age, The Two-Fold Funding Of Emerging Technology And Equipment Is 

Necessary To Efficiently Complete The Whole Process In Order To Efficiently Implement Inventions 

And Change The Visual Communication Style. The Core Technology For Creativity And The 

Advancement Of Visual Communications In The Modern Age Is Primarily Expressed In The Following 

Ways Through The Advancement Of Emerging Technologies: 

 

5.1 Computer Technology 

Innovation And Evolution In Digital Communication Architecture Plays An Important Role In Computer 

Technology Growth. Computer Technology Has Been Used Universally In Every Area Of Society And 

Beneficial Implementation Outcomes Have Been Obtained Thanks To Its Rapid Processing Ability And 

Logical Deferential Capability. As Digital Technology Continues To Mature, During The Graphic 

Communication Design Process, People May Use The Benefits Of Computer Technology In The 

Necessary Scientific Applications. At Present, The Implementation Of Computer Technologies Has A 

Great Effect On The Content Of Visual Communication And Has A Certain Effect On The Manner In 

Which Artists Work And Dress. For This Purpose, Designers Can Even Monitor Each Design Connection 

Using Computer Technology; A Person Can Also Complete The Entire Graphic Communication Design 

Process Independently. This Will Usually Facilitate The Productivity Of Artists For Graphic 

Communication Design And Will Also Create Content In Order To Diversify And Personalize Them. 

 

5.2 Network Technology 

The Network Infrastructure Is Currently Actively Evolving. The Speed Of Transmission Is Critical 

During The Visual Communication Design Process, Such That The Speed And Quality Of Transmission 

Of Information Directly Affects The Overall Impact Of Visual Communication Design. The Contrast 

Between Design And Creative Admiration Indicate That Visual Communication Design Facilitates The 

Quick Transmitting Of Information To Increase The Quality Of Design And Minimize The Expense Of 

Visual Communication; Thus The Advancement Of Network Technologies Increases The Development 

Space And The Reach Of Visual Communication Design. Through Using The Dissemination Efficiency 

Of Mass Media In Network Infrastructure, The Engagement Of Visual Transmission Architecture Is 

Greatly Enhanced. In Addition, A Wealth Of Graphic Communication Modelling Tools Are Accessible 

On The Internet So That Artists Can Study And Evaluate Those Resources To Enhance Their Job 

Conception And Maximize The Overall Effects. 

 

5.3 Multimedia Technology 

The Images And Words Which Are The Main Feature Of The Production Works Directly Influence The 

Complete Impact Of The Work In The Visual Communication Design Process. Thus, Pictures And 

Vocabulary Are Also The Critical Aspects Of Editing And Implementation. With The Ongoing 

Advancement Of Multimedia Technologies, Words, Images, And Audio Can Be Edited And Stored In A 

Design To The Fullest Degree Possible. In The Meantime, Production Processes And Means So That 

Designers Can Monitor Them For A Limited Period Of Time After Learning Are Incredibly Easy And 

Efficient. The Final Goal Will Then Be Accomplished Through The Creation Of Visual Communication. 



International Journal of Future Generation Communication and Networking  

Vol. 14, No. 1, (2021), pp. 2867-2882 

 

2878 

ISSN: 2233-7857 IJFGCN 

Copyright ⓒ2020 SERSC 

In Addition, The Use Of Multimedia Technologies Will Extend And Successfully Facilitate Visual 

Communication Design. 

 

6. Innovativeness Of Visual Communication Design Teaching In Digital Times 

 

Visual Communication Architecture Plays An Important Role In The Life And Successfully Facilitates 

The Growth Of Society During The Rapid Social Development. In The Modern Digital Age, The 

Application Of Diverse Emerging Technologies Has Also Contributed To A Rapid Process Of Growth In 

The Visual Communication Architecture. In Such A Case, Culture Needs Tremendously The Opportunity 

To Design Visual Communication. The Inventiveness In Teaching Visual Communication Design Thus 

Becomes A Big Material Of People's Interest. Firstly, Leveraging And Directing Students' Knowledge Of 

Creativity. The Way Visual Communication Architecture Is Taught Is Different In The New Digital Age. 

In Order To Strengthen The Teaching Impact Of Visual Communication Design And To Further Adapt 

The Teaching Of Visual Communication Design To The New Digital Environment, Corresponding 

Innovations Need To Be Made In The Teaching Modes And Material For Visual Communication Design. 

In General People Dominate Visual Communication Design Such That The Way A Designer Feels And 

The Desire To Innovate Directly Influences The Success Of The Work Of Visual Communication Design. 

That Is Why Teachers Must Harness And Direct The Creative Skill Of Students.  

 

7. Digital Media Visual Communication Design Features 

 

Due Precisely To Printegral Media As The Principal Material Of Graphic Design, The Term's Visual 

Communication Design Can't Include Its Wealth, It Cannot Fulfil Visual Knowledge Criteria From 

Connotations To Extensions, Media Improvements In The Shape Of Supporting Visual Communication 

And Design Language Creation To Improve Visual Impacts And Communicate Visually. The 

Visualization Of Information In The Information Age Contributed To The Conception Of Visual 

Communication In Nearly All Media Areas. In Multiple Media Contexts, How Are The Commonalities 

And Individualistic Designers Of Visual Communication? This Is The Next Topic We Would Like To 

Discuss. From The Practical Point Of View, The Growth Theme In The Information Age Is Visual 

Communication Design Of Modern Media Development, Whether Conventional Graphic Design, 

Dynamic Visual Design, Multimedia Design, And Interface Design Are Focused On The Providing Of 

Information And Aesthetic Purposes, And Fundamental Visual Elements Are Identical. Visual 

Communications Architecture In Digital Media Is Based On Paper As A Reflection Of The Digital 

Media, Without Taking Into Account Contact Between Multimedia And Auditory Components, A Digital 

Interface Represents A Digital Representation Of The Graphic D. Visual Communication In Digital 

Media While The Digital Visual Communications Style Has The Same Visual Design Features, It Is 

Particularly Expressive, Integrating Conventional Visual Design With Contemporary Science And 

Technology.  

The Exponential Spread Of Digital Art Design Into The Virtualization Platform Has Led To New Ways 

Of Design Like Cg Animation, Online Gaming And Immersive Images, Which Are Complex And 

Conventional Material Entities. However, Material And Non-Material Are Relative Types And Non-

Materials Are Based On Computer Terminals. The Developments In The Media Expanded The Area Of 

Visual Communication For The Supply Of Data From Printed Media To Digital Media And New Design 

Fields Such As Web Design, Multimedia Design And Immersive Publicity Created. But The 

Conventional Architecture Now Has A Richer Mode Of Speech And Transmission, With Interactive 

Design Features Emerging. The Idea In Dematerialization Of Architecture Has Reached Profoundly Into 

All Facets Of Design With The Transition Of Its Media Structure. The Design Form Varies From 

Material To Non-Material, Representing In Particular The Creation Of A Social Atmosphere And A 

Sense Of Meaning. The Architecture Moves From The Core Purpose To Commercial Rewards And To A 
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User-Friendly Design Stage, Which Results In A Broader Exploration Of The Design, That Is To Say, 

More Focused On The Subjective Interactions Of Humans. 

 

8. Dynamic Design Of Visual Communication In Digital Media 

 

The Role Of Life Is Action, Complex And Dynamic, But It Also Has A Special Beauty, But The Theme 

Is That Conventional Artworks Perform Continuously. Arnheim Once Claimed That The Phenomenon Of 

Visual Focus Is "Movement Most Readily Aroused.' Vibrant Icons Have A Powerful Visual Appeal, Are 

Lighter, Three-Dimensional And Full Of Vitality. It Not Only Discusses The Depiction Of Planar Visual 

Elements, Arranges The Formation Of Every Element Itself In A Fair Manner, But Also Considers The 

Visual Elements In An Image Of The Time Lines, Movement Lines And The Various Screen-Switching 

Effect. The Flow Of Visual Elements Attracts The Attention Of People To Elicit The Emotional Response 

And Incorporates It In The Exchange Of Information. You Can Grasp And Understand The Details Better 

And More Unforgettable.  

Dynamic Graphic Image Is A 4-Dimensional Type Of Design, That Is To Say, A Design Image Of A 

Changing Motion State. It Comprises Four Key Factors: Spatial Displacement, Object Of Reference, 

Direction And Speed. Dynamic Graphic Picture Is The Primary Manifestation Of Dynamic Visual 

Communication, The Universality Of Graphic Design And The Particularity Of Motion Are Partially The 

Visual Language And Procedural Regulations. Dynamic Graphics Have Become A Highly Expressive 

Design Feature With The Advent Of Digital Media And Dynamic Media Technologies. She Is Primarily 

Focused On Digital Media Technologies, Including Virtual Publicity, On-Line Gaming, Downloadable 

Novels, Visual Symbols, Dynamic Identification Systems And Packaging. Dynamic Graphics Have 

Become A Modern Form In Visual Arts And Are Commonly Used In Digital Media. Dynamic Graphics 

Are More Appealing For People Compared To Static Graphics. The Graphical Interface Is The Digital 

Representation Of Graphic Design. The Content In Visual Format Provided To The Viewer Still Involves 

Images, Text, Color And Other Components Of Visual Design That Incorporate Changes And Harmony, 

Patterns And Rhythms, Contrast And Balance, Reproduction, Radiation, Deconstruct And Other Law, 

Often Refer To Digital Visual Media. While The Digital Visual Communications Style Has The Same 

Visual Design Features, It Is Particularly Expressive, Integrating Conventional Visual Design With 

Contemporary Science And Technology.  

The Exponential Spread Of Digital Art Design Into The Virtualization Platform Has Led To New Ways 

Of Design Like Cg Animation, Online Gaming And Immersive Images, Which Are Complex And 

Conventional Material Entities. However, Material And Non-Material Are Relative Types And Non-

Materials Are Based On Computer Terminals. The Developments In The Media Expanded The Area Of 

Visual Communication For The Supply Of Data From Printed Media To Digital Media And New Design 

Fields Such As Web Design, Multimedia Design And Immersive Publicity Created. But Also The Richer 

Mode Of Speech And Dissemination Of Conventional Design, The Creation Of Modern, Virtual Design 

Technologies. The Idea In Dematerialization Of Architecture Has Reached Profoundly Into All Facets Of 

Design With The Transition Of Its Media Structure. The Design Form Varies From Material To Non-

Material, Representing In Particular The Creation Of A Social Atmosphere And A Sense Of Meaning. 

The Architecture Moves From The Core Purpose To Commercial Rewards And To A User-Friendly 

Design Stage, Which Results In A Broader Exploration Of The Design, That Is To Say, More Focused On 

The Subjective Interactions Of Humans. 
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Figure 01. Flow Of Visual Communication 

 

Dynamic Graphic Image Is A 4-Dimensional Type Of Design, That Is To Say, A Design Image Of A 

Changing Motion State. It Comprises Four Key Factors: Spatial Displacement, Object Of Reference, 

Direction And Speed. Dynamic Graphic Picture Is The Primary Manifestation Of Dynamic Visual 

Communication, The Universality Of Graphic Design And The Particularity Of Motion Are Partially The 

Visual Language And Procedural Regulations. Dynamic Graphics Have Become A Highly Expressive 

Design Feature With The Advent Of Digital Media And Dynamic Media Technologies. Its Major 

Applications Include Digital Technology, Such As Immersive Ads, Video Gaming, Electronic Books, 

Dynamic Logos, Dynamic Recognition And Tv Programmes Including Packaging. Dynamic Graphics 

Have Become A Modern Type Of Graphics And Are Used Heavily In Digital Media. Dynamic Graphics 

Are More Appealing To People Compared With Static Graphics. Graphic Symbols Are Used To Generate 

Expressive Color, Scale And Shape Transforms Visual Perception And The Formal Elegance Of The 

Action.  

 

9. Research Design Of Paper 

 

Hindi Film Is Proposed For Research And These Films Were Made Between From 1935 To 2002. 

In The Study Of This Subject, The Following Research Design Are Mainly Adopted: On The One Hand, 

The Existing Historical Records And Books Of Authority Are Collected And Consulted To Understand 

The Historical Evolution And Cultural Characteristics Of Research Objects. In Other Words, The 

Relations Between Digital Technology And Films Are Sorted Out From A Historical Perspective, And 

Digital Technology Is Analyzed From The Standpoint Of Filmology.  

On The Other Hand, The Comparative Method, Inductive Method, And Data Collection And Analysis 

Method Are Utilized To Combine First-Hand And Secondary Academic Materials. Industrial Economics 

And Film History Are Integrated To Perfect The Analysis Of The Influence Of Digital Technology On 

The Film Industry. On This Basis, The Relevant Materials And Data Are Combined In The Context Of 

Present Digital Condition To Further Analyze The Current Situation Of Film Industry And Look Into The 

Future Development Trend Of Films.  
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This Research Also Conducted In-Depth Interviews For Those Professional Filmmakers And Professors. 

The Researcher Believes That The Experts In The Film Industry All Have Strong Opinions On The Way 

Things Should Be But Depending On Who You Are Speaking To, The Opinions Tend To Change. Based 

On The Information Previously Researched And Mentioned Throughout This Work, Three University 

Professors, And Two Former Filmmakers Were Interviewed. Each Of Them Answered A Set Of 

Interview Questions And Gave Their Point Of View Based Upon Personal Experience And Industry 

Knowledge. 

 

In This Study, Each Interview Took Place Separately Using A Set Of Questions To Be Answered By 

Each Filmmaker And Professor. One Interview Was Done Via Cell Phone, Two Were Done Via Face To 

Face During A Convention. Two Participants Were Interviewed In Their Office. Each Interview Was 

Using A Voice Recorder To Transcribing. Since Each Person Answered The Questions, The Researcher 

Took Hand Notes. This Research Applied The Qualitative Method To Collect In Depth Information And 

Perceptions From Key Parties Involved. However, The Only Requirement For The Participants Is They 

Need To Be A Professional In The Film Industry And Willing To Offer Their Personal Insights.  

 

Conclusion  

The New Features In Modern Media Make Content Distribution More Effective And Humane. Digital 

Media With Machine And Network Technologies Are Becoming Increasingly The Mainstream Mode Of 

Content Dissemination In The Face Of The Information Revolution. Digital Communication Design Has 

Its Area Of Design And Its Role In The Modern Media World, As A Tool For The Dissemination Of 

Visual Knowledge. This Paper Aims At Researching The Vocabulary Of Visual Communication From 

The Architecture Mode And Proposes A Potential Pattern Of Growth Or Visual Communication. 

Currently In The Modern Age, The Features Of Digital Media Are Influenced To A Degree In The Visual 

Communication And In The Content Design Process Should Make Maximum Advantage From The 

Opportunities Of Digital Media, In Conjunction With Digital Media Technologies, Internet Technology 

And Immersive Technology And People's Needs. 
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