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Abstract

In today’s word “Green” has become a buzz word. In the current business scenario environmental
issues plays an important role in business. Green marketing refers to environmental sustainability
activities and  Green marketing is important for the modern market. This paper will be discussing
green marketing and its sustainability as well as the tools and marketing mix of green marketing. The
paper also examines the importance of green marketing for consumers and the environment.
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1. INTRODUCTION

Environmental pollution is a buzzword in today’s business environment (S. K. Baral, P. S. (,2019)
Environmental issues have always been a challenge since the creation of the term environmental
sustainability which has increased the sensitivity of consumers towards purchasing greener products
(Kumar Phookan,2020) Concerns have been expressed by manufacturers and customers about the
environmental impact of products during recent decades (Bhatia, M., & Jain, A. ,2013) Green marketing
is the marketing of products that are presumed to be environmentally preferable to others(Sharma, D.
M.,2014)

Green marketing is a phenomenon which has developed particular importance in the modern market.
This concept has enabled re-marketing and packaging of existing products (Bhattacharjee, S., &
Mukherjee, S,2016) Green marketing focus to market eco-friendly products to satisfy the needs and
wants of customers (M.D., P., & Akhil, A.,2017) Green marketing in a broader sense is corporate social
responsibility because it helps businesses to become socially responsible as well(Kotni, V. P.,2020)

2. LITERATURE REVIEW

Chockalingam, S. N. (2017) Green Marketing started with modification to communication process
alone, moved to modification in production process, then to differentiating factor for competitive
advantage and evolving every day. Singh, B. P., & Mehra, R,(2020) Consumers are more concerned
towards environment and health issues as they are more focused on green marketing & green products
purchasing. Green products purchasing are expanding among consumers and societies. Karurkar, S et
al.,( 2018) Automobile manufacturing firms across the world are making use of optimized, sustainable
and environmentally friendly processes and technologies to manufacture vehicles and reduce impact on
Humans and the Environment.(Singhal, N., & Effiong, J,2016) Environmental issues continue to plague
the business community particularly for organizations whose processes and operations directly impact
the environment. This calls for the integration of sustainable technologies, practices, and products
across the supply chains of every economic sector, and highlights the importance of redirecting
corporate resources toward sustainability. Manjunath, G., & Manjunath, D. G (2017)

Green marketing refers to a holistic marketing concept wherein the production, marketing, consumption
and disposal of products and services happen in a manner that is less detrimental to the environment.
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Over the years, a majority of consumers have realized that their behavior had a direct impact on the
environment.(Osman, A.,2016) The concept of green marketing has become the buzzword in the last
decade as a result of dramatic increase in environmental consciousness worldwide. Consumers are
increasingly realizing the importance of protecting the environment through product choice while
companies are increasingly considering the impact of their activities to the environment.

Objectives of the Study

1. To know the concept of green marketing.
2. To know the 4p’s of green marketing.
3. To know the 4p’s of green marketing.

Research Methodology

This paper is theatrical nature. For this purpose secondary data is collected. It focuses on journals,
websites, newspapers and reports.

Green Marketing Definition and Meaning

According to the American Marketing Association, green marketing is the marketing of products that
are presumed to be environmentally safe (https://www.businessmanagementideas.com)

According to Polonsky 1994 b, 2 - "Green or Environmental Marketing consists of all activities
designed to generate and facilitate any exchanges intended to satisfy human needs or wants, such that
the satisfaction of these needs and wants occurs, with minimal detrimental impact on the natural
environment(Patidar, M. ,2020)

Green marketing involves more than simply presenting an environmentally friendly product. It also
speaks to, and actively promotes, a company’s processes and business practices as having low
environmental impacts. (https://www.marketing-schools.org)

Green marketing (also known as eco-marketing or sustainable marketing) is the practice of marketing
the offering based on its environmental benefits. (https://www.feedough.com)

Green marketing refers to the process of selling products and/or services based on their environmental
benefits. Such a product or service may be environmentally friendly in it or produced and/or packaged
in an environmentally friendly way (http://greensustainablepackaging.org)

Green Products meaning and Definition

Eco- Friendly literally means Earth- Friendly or not harmful to the environment and most commonly
refers to products that contribute to green living or practices that help conserve resources like water and
energy. Eco- Friendly products also prevent pollution to air, water and land.

According to a definition given by the website all-recycling-facts.com, eco-friendly products are
“products that do not harm the environment whether in their production, use or disposal”. (Rinkesh,
2017)

Green Consumerism

Green consumerism refers to a state in which consumers demand products and services that have
undergone an eco-friendly production process or one that involves recycling and safeguarding the
planets’ resources (https://www.inc.com)

Green (or environmentally conscious) consumers are making consumption choices among an ever-
growing selection of green products. Producers, seeing a new market, are meeting the demand for green
products by devoting resources to the development of greener technologies and green product lines.
This green evolution is happening all in the spirit of capitalism (Kepner, V. K., & Cole, P. M, 1970)
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Green Packaging

Green packaging, also known as sustainable packaging, is the use of materials and manufacturing
methods for the packaging of goods that has a low impact on both energy consumption and on the
environment. Sustainable packaging is created in an environmentally aware manner, using
biodegradable and recyclable materials, and is energy efficient (Merton, A., 2016)

According to the EPA, packaging contributes to an astonishing 77.9 tons of municipal solid waste per
year — almost 30% of the total amount of waste. And packaging represents a staggering 65% of all
household trash (https://bulkbagreclamation.com)

Green Design

By this, we mean that design the product or your service in such a way that it is least harmful to the
environment. This is the most basic strategy for green marketing. The solar water heater is a perfect
example of this where its design is the reason behind minimum energy consumption through it.
(Education, S. T., 2019)

Four P’s of Green Marketing
Green Product

Green products need proof of reduction of resource consumption, pollution. Eco-friendly products can
state their green as a differentiating factor. Product labeling trends include: energy saving, organic,
green chemicals, local sourcing. Companies can label products green simply by using eco-friendly
packaging (https://www.ukessays.com/)

Green Promotion:

Green promotion involves configuring the tools of promotion, such as advertising, marketing materials,
sighage, white papers, web sites, videos and presentations by keeping people, planet and profits in mind.
For example: Indian Tobacco Company has introduced environmental-friendly papers and boards,
which are free of elemental chlorine (http://www.ignited.in)

Green Place: A distribution logistics is of crucial importance; main focus is on ecological packaging.
Marketing local and seasonal products e.g. vegetables from regional farms is more easy to be marketed
“green” than products imported (https://en.wikipedia.org/wiki/Green_marketing)

Green Price

Usually environmental benefit is an added bonus but will often be the deciding factor between
products of equal value and quality. Most customers will only be prepared to pay a premium if there is
a perception of additional product value (https://www.ukessays.com/)

Why should Green Marketing be adopted?

According to Miller (2008), green businesses continue to develop, and new companies are joining the
trend. Of course sometimes the change is a deliberate choice of the company, but sometimes not so
much. Polonsky (1994) noticed five explanations to the reasons for firms to use green marketing
(https://www.ukessays.com)

Importance of Green Marketing

Green marketing affects positively the health of people and the ecological environment. People are
aware of pure products and pure methods of producing, using, and disposing the products. It encourages
integrated efforts  for purity in production and consumption as  well.
(https://www.yourarticlelibrary.com)

Green Marketing has evolved special implications in the modern market. Green indicates purity by
means of quality, fair price and worthy in dealings. Green marketing focus to market eco friendly
products to satisfy the needs and wants of customers.(M.D., P., & Akhil, A.2017)
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Green marketing is a tool for protecting the environment for the future generation. It has a positive
impact on environmental safety. Because of the growing concern of environmental protection, there is
an emergence of a new market which is the green market. For Hotels to survive in this market, they
need to go green in all aspects of their business (Perera, H. L., & Pushpanathan, A., 2015)

Green marketing helps in reducing the use of plastic and plastic-based products. Plastic is not suitable
for our earth as it is non-biodegradable. That means one piece of plastic is going to stay on earth forever.
Just think if people keep using plastic as they use now, then there will be piles of plastic all around. We
will get to see oceans and forests full of plastic rather than the beauty of nature (Bhasin, H,2019)
Green marketing can involve a number of different things, such as creating an eco-friendly product,
using eco-friendly packaging, adopting sustainable business practices, or focusing marketing efforts on
messages that communicate a product’s green benefits (https://www.shopify.in)

Conclusions

Green marketing practices might feature unique characteristics in different contexts, so in the future it
would be useful to research how strategic, tactical and operational dimensions of green marketing
operate in distinct social, economic, cultural, political environments. Opportunities for future research
also arise

in terms of how different outcomes of green marketing orientation (commercial, environmental and
social benefits) affect the performance of organizations operating in different industries Green
marketing practices might feature unique characteristics in different contexts, so in the future it would
be useful to research how strategic, tactical and operational dimensions of green marketing operate in
distinct social, economic, cultural, political environments. Opportunities for future research also arise
in terms of how different outcomes of green marketing orientation (commercial, environmental and
social benefits) affect the performance of organizations operating in different industries Green
marketing practices might feature unique characteristics in different contexts, so in the future it

would be useful to research how strategic, tactical and operational dimensions of green marketing
operate in distinct social, economic, cultural, political environments. Opportunities for future research
also arise in terms of how different outcomes of green marketing orientation (commercial,
environmental and social benefits) affect the performance of organizations operating in different
industries. Green marketing practices might feature unique characteristics in different contexts, so in
the future it would be useful to research how strategic, tactical and operational dimensions of green
marketing operate

in distinct social, economic, cultural, political environments. Opportunities for future research also arise
in terms of how different outcomes of green marketing orientation (commercial, environmental and
social benefits) affect the performance of organizations operating in different industries

Sustainable development is the responsibility of every individual; they have to take the step forward for
the environment. Green marketing is one of them. Using green products not only benefit the nature but
also for us (Jeevandas et al., 2019) Green marketing has a positive impact on consumer and market .
Green marketing is one of the tools for protecting the environment for future generation.

References

1. About Aashish Recent Posts About Aashish Aashish Pahwa A marketer, Aashish, A., Posts, R.,
& Pahwa, A. (2019, August 28). What Is Green Marketing? [The Complete Guide]. Retrieved
from https://www.feedough.com/what-is-green-marketing-the-complete-guide/

2. Admin, & Admin. (2010, November 11). Retrieved from
http://greensustainablepackaging.org/green-sustainable-packaging/green-marketing-
opportunities-challenges

3. Bhasin, H. (2019, December 22). Green Marketing - Definition, Benefits, Importance and
Examples. Retrieved from https://www.marketing91.com/green-marketing-definition-benefits-
examples/

4. Bhatia, M., & Jain, A. (2013, May 28). Green Marketing: A Study of Consumer Perception and

ISSN: 2233-7857 IJFGCN
Copyright (©2020 SERSC
4140


https://www.shopify.in/

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

International Journal of Future Generation Communication and Networking
Vol. 13, No. 3, (2020), pp. 4137-4142

Preferences in India. Retrieved from https://escholarship.org/uc/item/5mc39217

Bhattacharjee, S., & Mukherjee, S. (2016, June 13). A Descriptive Study on Green Marketing

Trends in India. Retrieved from https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2794819

Chockalingam, S. N. (2017, February 03). A Study on Green Marketing Concept-Emergence

to Contemporary Transition for Moderating Climate Change and Environmental Pollution.

Retrieved from https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2895584

The Concept of Green Marketing. (n.d.). Retrieved from

https://www.ukessays.com/essays/marketing/the-concept-of-green-marketing-marketing-

essay.php

Education, S. T. (2019, August 05). An Ultimate Guide to Executing a Green Marketing

Strategy. Retrieved from https://www.digitalvidya.com/blog/green-marketing/

Green Marketing. (-0001, November 30). Retrieved from

https://www.inc.com/encyclopedia/green-marketing. html

Green Marketing Definition - What is Green Marketing. (n.d.). Retrieved from

https://www.shopify.in/encyclopedia/green-marketing#:~:text=Green  marketing is the

marketing,is kinder to the planet.

Green Marketing Differs From Traditional Marketing Marketing Essay. (n.d.). Retrieved from

https://www.ukessays.com/essays/marketing/green-marketing-differs-from-traditional-

marketing-marketing-essay.php

Green Marketing In India: Importance and Challenges. (n.d.). Retrieved from

https://www.ukessays.com/essays/management/green-marketing-in-india-management-

essay.php

Green Marketing: Introduction, Meaning, Importance, Model and Benefits. (2019, August 16).

Retrieved from https://www.businessmanagementideas.com/marketing/green-

marketing/20101#:~:text=In simple terms green marketing,Introduction to Green Marketing 2.

Green Marketing: Meaning and Importance of Green Marketing. (2015, April 15). Retrieved

from https://www.yourarticlelibrary.com/marketing/green-marketing-meaning-and-

importance-of-green-marketing/48587#:~:text=Green  Marketing encourages production

of,foods instead of processed foods.

Green Marketing: What is Green Marketing? (n.d.). Retrieved from https://www.marketing-

schools.org/types-of-marketing/green-marketing.html

Green marketing. (2020, March 26). Retrieved from

https://en.wikipedia.org/wiki/Green_marketing

Karurkar, S., Unnikrishnan, S., & Panda, S. S. (2018, November 13). Study of Environmental

Sustainability and Green Manufacturing Practices in the Indian Automobile Industry. Retrieved

from https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3283358

Kepner, V. K., & Cole, P. M. (1970, January 01). Green Consumerism: A Path to

Sustainability? Retrieved from https://link.springer.com/chapter/10.1057/9781137313621 5

Kotni, V. P. (2020, July 08). Problems & Prospects of Green Marketing. Retrieved from

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3627008

Kumar Phookan, N., Sarmah, B., & Sarika Devi, T. (2020, January 13). Exploring Determinants

of Green Marketing Practices in Food Service Industry to Attain Environmental Sustainability:

A Conceptual Analysis. Retrieved from

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3517420

M.D., P., & Akhil, A. (2017, June 05). Green Marketing to Meet Consumer Demands and

Sustainable Development-Challenges and Opportunities. Retrieved from

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2980024

Manjunath, G., & Manjunath, D. G. (2017, October 24). Green Marketing and Its

Implementation in Indian Business Organizations. Retrieved from

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3057932

Merton, A. (2016, August 08). What is Green Packaging? Retrieved from

https://www.plushbeds.com/blogs/green-sleep/what-is-green-packaging

Neringa Vilkaite-Vaitone*, llona Skackauskiene,2019,Green marketing orientation: evolution,
conceptualization and potential benefits, Open Economics 2019; 2: 53-62.

Osman, A., Othman, Y. H., Salahudin, S. N., & Abdullah, M. S. (2016, March 04). The

ISSN: 2233-7857 IJFGCN
Copyright (©2020 SERSC

4141


https://www.plushbeds.com/blogs/green-sleep/what-is-green-packaging

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

International Journal of Future Generation Communication and Networking
Vol. 13, No. 3, (2020), pp. 4137-4142

Awareness and Implementation of Green Concepts in Marketing Mix: A Case of Malaysia.

Retrieved from https://www.sciencedirect.com/science/article/pii/S2212567116000538

Patidar, M. (2020, June 22). Green Marketing. Retrieved from

https://www.enotesmba.com/2013/02/green-marketing-concept.html

Perera, H. L., & Pushpanathan, A. (n.d.). Green Marketing Practices and Customer Satisfaction:

A Study of Hotels Industry in Wennappuwa Divisional Secretariat. Retrieved from

https://wwwz2.nau.edu/nabej-p/ojs/index.php/igutourism/article/view/280

Prof. S. K. Baral, P. S. (2019, May 20). Green Marketing Challenges in India — An Empirical

Study. Retrieved from https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3375247

RinkeshA true environmentalist by heart . Founded Conserve Energy Future with the sole

motto of providing helpful information related to our rapidly depleting environment. Unless

you strongly believe in Elon Musk‘s idea of making Mars as another habitable planet. (2017,

December 24). 25 Ultimate Green Eco-Friendly Products. Retrieved from

https://www.conserve-energy-future.com/25-green-eco-friendly-products.php

Sharma, D. M. (2014, November 09). Green Marketing and Its Implication in India. Retrieved

from https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2520790

Singh, B. P., & Mehra, R. (2020, February 15). A Study on Consumer Awareness Towards

Green Marketing with Special Reference to Indore Region. Retrieved from

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3523549

Singhal, N., & Effiong, J. (2016, August 10). Impact of Green Business Model on Sustainability

Management of Indian Corporate Organisations: Review of Issues and Opportunities for

Business Growth. Retrieved from

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2819305

Jeevandas, Lekshmi D Nair, Soni Vivek,2019 Impact of Green Marketing on Consumer
Purchase Intention and Sustainable Development https://www.ijitee.org/wp-
content/uploads/papers/v8i6/F3614048619.pdf

User. (n.d.). Retrieved from https://webcache.googleusercontent.com/search?g=cache:3Y -

4eTx5kYUJ:https://pdfs.semanticscholar.org/c955/c0d9¢3017542ef963262150ac5d3c56¢d71

4.pdf+&cd=20&hl=en&ct=cInk&gl=in

What Is Green Packaging: Benefits of Using Green Packaging. (2020, July 17). Retrieved from

https://bulkbagreclamation.com/what-is-green-packaging/

(n.d.). Retrieved from http://www.ignited.in/1/a/89066

ISSN: 2233-7857 IJFGCN
Copyright (©2020 SERSC

4142


https://papers.ssrn.com/sol3/papers.cfm?abstract_id=2819305
https://www.ijitee.org/wp-%09content/uploads/papers/v8i6/F3614048619.pdf
https://www.ijitee.org/wp-%09content/uploads/papers/v8i6/F3614048619.pdf
https://bulkbagreclamation.com/what-is-green-packaging/

	Green Products meaning and Definition
	Green Packaging
	Green Design

	Four P’s of Green Marketing
	Green Product
	Green products need proof of reduction of resource consumption, pollution. Eco-friendly products can state their green as a differentiating factor. Product labeling trends include: energy saving, organic, green chemicals, local sourcing. Companies can...
	Green Promotion:

	Green promotion involves configuring the tools of promotion, such as advertising, marketing materials, signage, white papers, web sites, videos and presentations by keeping people, planet and profits in mind. For example: Indian Tobacco Company has in...
	Green Place: A distribution logistics is of crucial importance; main focus is on ecological packaging. Marketing local and seasonal products e.g. vegetables from regional farms is more easy to be marketed “green” than products imported (https://en.wik...
	Green Price

	Why should Green Marketing be adopted?
	According to Miller (2008), green businesses continue to develop, and new companies are joining the trend. Of course sometimes the change is a deliberate choice of the company, but sometimes not so much. Polonsky (1994) noticed five explanations to th...
	Importance of Green Marketing


